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ANNIE LEIBOVITZ CREATES CAMPAIGN 
TO MARK THE 45TH ANNIVERSARY OF IGUATEMI SP 

This is the first time the American photographer, recognized as the world’s most important portraitist –especially for her shots of celebrities–, has created a campaign for a Brazilian company.  Carlos Jereissati Filho recalls the history of the mall that is an iconic landmark of the city of São Paulo.

Iguatemi SP Shopping Mall is celebrating its 45th anniversary!  “The secret to our success is our ongoing ability to innovate with quality,” Iguatemi Empresa de Shopping Centers CEO Carlos Jereissati Filho points out. “And we are innovating again by inviting award-winning photographer Annie Leibovitz to create her very first campaign for a Brazilian company,” he says.

This is what recently brought a select group of Brazilians to Leibovitz’s New York Studio – they were clicked by the world’s foremost portrait photographer for Iguatemi SP’s 45th anniversary campaign.

Invited by the Mall, the group includes Georgina and Bianca Brandolini, Vik Muniz and Maria Luiza Whately, as well as Alex Atala, Isabelli Fontana, Luciana Curtis and Paulo Borges with their children. Their names were selected for a reason: each one of them, with their distinctive profiles, stands for one of the elements that define Iguatemi SP: fashion, style, innovation, creativity.

The theme of the campaign, with art direction of Giovanni Bianco, is “Brazilian sounds.” To create an atmosphere of celebration and entertain the guests, Bebel Gilberto and her band will play during the shooting session. The stylist for the campaign is the acclaimed Patti Wilson, who has the talent and expertise to compose original stylish looks inspired by contemporary fashion.

Annie Leibovitz’s unique style makes use of diffuse lighting to produce images of great dramatic power. Her ability to capture the true essence of her subjects –regardless of their public personality– was decisive for choosing her for the campaign, as the appreciation of authenticity, of heritage, and of what is genuine is in the core of what Iguatemi stands for. Some notable Brazilians (e.g., Pelé) have had their portraits done by Leibovitz, but this is the first time she has shot a campaign for a Brazilian company.  The result will be seen as the campaign unfolds throughout the year.




About Annie Leibovitz

One of the world’s foremost portrait photographers, Anne Leibovitz is particularly recognized for her shots of celebrities. Who doesn’t remember the photo of John Lennon and Yoko Ono, taken just a few hours before he was assassinated? Or Demi Moore nude with a suit painted on her body? Or Whoopi Goldberg in a bathtub full of milk? These and many other memorable images were captured by Anna-Lou (as Leibovitz is called by those close to her).

Annie’s brolliant career dates back to the 1970s. She has worked for the greatest magazines, and during her ten years as chief photographer for Rolling Stone, her style as a celebrity photographer helped define the visual concept of the magazine.

Some of her best-known works include photos of the Rolling Stones on tour (1975), the shots for an American Express global advertising campaign (1980), her work as portrait photographer for Vanity Fair (1983), her exhibit at the National Portrait Gallery (London, 1991), and her shot of Tom Cruise and Katie Holmes’s daughter Suri Cruise for a Vanity Fair feature (2006).

Leibovitz has published seven photography books: Photographs, Photographs 1970-1990, Olympic Portraits, Women, American Music, A Photographer’s Life 1990-200, and Annie Leibovitz at Work.


About Iguatemi SP

Iguatemi SP is a part of an important chapter in the history of both São Paulo and Brazil. The opening of the country’s very first mall was marked with a concert that brought together great names of Brazilian music, including Chico Buarque, Nara Leão and Eliana Pittman, who played for some 5,000 people who were eager to know what the new venue was all about.

As it celebrates its 45th anniversary, Iguatemi São Paulo Shopping remains an iconic landmark for the city. Today, rather than merely a retail center, it has become a site and a destination in its own right, an environment that welcomes people, cultures and styles, anticipating trends and behaviors as over 48,000 people “populate” its hallways each day. 

“Our history is very important, but we live the present with an eye on the future.” True to this mindset, Iguatemi constantly enhances its store mix and holds events and exhibits with a focus on fashion, culture and lifestyles, striving to provide a unique experience for its customers.





CAMPAIGN DETAILS

Client: Shopping Iguatemi São Paulo
Why: Advertising campaign to mark the mall’s 45th anniversary
Theme: Brazilian Sounds
When: All year round starting April 26
What: Theme ads around special events

Credits:
Photographs/Creative: Annie Leibovitz
Stylist: Patti Wilson
Art Director: Giovanni Bianco
Singer: Bebel Gilberto

Cast:
Mothers’ Day: Georgina and Bianca Brandolini (mother and daughter)
Valentine’s: Vik Muniz and Maria Luiza Whately 
Fathers’ Day: Alex Atala with children Pedro, Joana and Tomás
Summer/Spring: Isabelli Fontana
Children’s Day: Paulo Borges with son Henrique; 
                           Luciana Curtis with daughter Cora Curtis Gendre
Christmas: the whole group
Note:  photographs taken in Annie Leibovitz’s studio in New Nova York, on April 6, 7 and 8.
Bebel Gilberto show intended to entertain guests

Media outlets:
Print media: Newspapers - O Estado de S. Paulo and Folha de S. Paulo
	        Magazines - Elle, RG, Vogue and JP –Joyce Pascowitch
Broadcast media: GNT and Globonews
Internet: Estadão.com, Iguatemi SP website, and social media 
Note: each theme campaign (Mothers’ Day, Fathers’ Day etc) will roll out some 15 days before the date of the event.


For further information:
Suporte Comunicação
Tel.: 55 11 3816-5312
Nathalia Prado: ext. 123 (redacao6@suportecomunicacao.com.br)
Sandra Schkolnick: ext. 114 (sandra@suportecomunicacao.com.br)
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