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HIGH
TIMES

Having aveided the recent economic
bubble and bust effect, Brazil has
become the new promised land for
luxury goods groups in search

WISE AND SHINE

MW MALL GAME

Ao Panila’s JK |guatemii
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CONOETPE sErvioe

of the brand-conscious and cash-rich

RELAL TiME

Hrazil s oo class & proojec ol

in grew from S0 milber ks ramly
B milan during the new decads

Whigre athar memibaers of the BRIC black
[Puesia India, China) paponded Ehair
cOfsumes markats maesivaly with cheap
eredi through the past decade, and
have sultered over tha past year by tha
same measura, Brazil hes emangnd as a
lesaan i the benefit of a mild sconomic
remperament. Thanks to tha legacy of
& powernment -controlled banking system
coupled with tha competent financial
managament of Pragkgant | il Branl's
acamamy (o] which only 15 par cand is
axport-tepenten) (8 sspacied o grow
by o Dl canl thas ysar

Nowhsare is Brazils enviable aconomic
health more evident than in its emeging
consumar class, whacly has dens|opsd
A taste for shopping that s considarable
i its commitment. Long seen a5 & nation
of axtrame wealth and poverty, with
litths batvanan the tao, Bragils population
of 200 million row includes & sireable
cansumer class, projected to grow frosm

arcund 50 millien 1o raarly 30 midlian in
the nexi decads. Unsurprisingly. a st
parade ol Westarn brands |8 trylng (o gain
a foathald in this rare expanding matost

Carlos lareisssli — gt 38 the younges)
son of a Family wath & signilicant slica
ol the counlrys mobda plsone, ntermet
and real estale bisinesses, not 10 say
poftical irfluence — ia chairman of
Iguatemi, his family's 30-year-old chain of
high-end shoppang cemires. The comgany
currently oparates 11 centres, with e
rmarg planned lor congtruction. Jensissal
s busy pasitioning ipuatesms as the
perinct partner far horesgn brands ooking
for a piece of Brazils retail achon.

Tha compary's Ragship mall, Iguatemi
580 Paule, located in the city's Jardina
dsirict, ks in many rospe
ENGRENNG CEnire, A Barabundant stape set
far irdessdual rediasdars. But i also presents
it a5 8 5ot of benswalent mothee ship
oflaring new siomes start-up asesiance

A comentianal

CALLING THIL SHOPS
High-and shopping canire ¢ hen
Igiars e pres Tl mals anid in

wd il Sl (1

promotians and centralised scoouning
Whillo some Europsan and US retmlers
harv chosan to establish stand-alons
stares on the fashionable Run Oscar
Froire, athers look to iguatemi bo soften
tha toaichdown in Bragil. Louis Yuitton
Tittany, Burbarry, Salvatone Fermagama,
Bulgan ard Arman| have already landed
In tha past six morths, lereissati has also
opannd stomes for Christian Loubautin
and Guccd, while Diane von Furstenkbeng
and othars are 58t 10 folow, "We halp
brands come hem, and wa can help thein
cregte & platform 10 sucoosd much mare
quickly than they could by themselves
Jeresisall expaaing

with the new JE iguatermd mall sat 1o
OeEn Nexl vaar i cantral Ha0 Pauo, end
lurther canires planned for the suburb of
Alphaville, &% well a5 Brasilia, Kpuatem is
han damand,
SErYIRg up dasirabbs imports in & way
Bragiliara undersiand. “In Branl psopha X
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like sophistication with simplcity,” v
Jeresssatl, “We're not 40 cancerned about
exclusvity. Paople want luxury but thesy
wand it casuasty

He 5 also challenging the conventions
of lumury shapping. The JK iguatemi mall
will I Gome wayd be mona like @ lusury
hoted than a shopping centre. With plans
far rooftog gardens, spas and concierge
Barvices, [ts promise ia al an enting
lifestyle experianca,

Of course, 580 Pauln is femous for
offening an intoxicating retail expariance
10 the ulira-wealthy. The dauntingly
anclumie, lusury tashion chain Dacki hias
become 8 yword for exiravapance. Sut
nive with a black cloud hanging ovar ita
financaal aMairs, the wives and gefiriencds
of Latin America’s supar-waalthy, whao
think nothing of dropping $100.000 in
n marning, could ba up for grabs:

South Amarican supsr-shoppers
are an imgartant though not prifmary
focus of iguatemi. Although a hefipad

Wallpaper®

(almoet & praregueite n 530 Pauka) is
maied for JK iguatami, the firm's sxisting
maks proveds restaetants, cinemas and
supervised childien's areas (girls ana
taught home skills: boys construction).
Its wide doois afe, metaphoncally st
leasl alwiys apen, and open to all
W neves want 10 make it boo eoclumie:
rathesr, we want bo inchide poople. This |8
not only for the few, Ipuatemd avolvad as
Hrazil evolved, open to people, with
averyons imdled’ says Jensissati

Far imeestars, Brazil's brand of luxury
I8 & diflerent proposition and oppartunity
fram that of oligarch-drivan Russis, for
enaimiple, The gold buiions that werk
with Russians dan't work with Brasiasns,
says Brazils Mmading conemparary &
dealer, Marcia Fortes. Bul &n opportunity
il 15, Hareing largedy withatood the global
recassion, Branl i & sale podt 0 the
gabe', Fortas continuwes. ‘Brazillans hawe
tpen doaling with crises since they ware
Dorn. Wae've laarm 10 adapt. AMar tha

BRAIIL DLEND
guaiermi chairman
Carlos Jevebssaxi,
phowirad (i the
oy flagship
552 Faulo shopping
DEMITE, difiE 67 ih
icliiaivg brand

of leyrilan luzury

Garden city

Anorher swlilinme lﬁllp_rur:_u 1|Fr|'||-1| (A1
fl.F-I'-llr.I. the new Cutanle foradis miall i

temipivirg Pomlintes wich greem spaces

Enjoying Sio Paulo's wibwan! shopping
scina had nover bean about stralling
roe-lired streots ond lunching in
manieursd garks until Cldade Jardim,
ane af the city's newest amd mast
lumurious shopping centres, emargad
on the scene, Dwned by IH5F

(also behind the Fasano hotels) snd
designad by local architect Arthur
Casas, tha mall i the cenropiocs

of o 72,000 8 M miked-use comple,
Parguan Cidade Jardim, which inclodes
lumury residential bulldings and
opulent office Lewers — an ideal ‘city’
that stands in stark contrast to Brazil's
megalopalis. Hare, posh Paulkstas
wander streots [ined with lusury
intesrnational Aagships stores, such as
Hermes ond Chaned, and top Brazilian
rEthllers inchuding the troulsled Dask,
still irmifireg and still 8 drow Tor S8o
Paiile's sipeer-wenlihy. Batwesn the
wwanky thoroughfares, lush park
wpace provides a place 1o relax.
Foaturing Casas’ custom:dosigned
furniture and axctic planting. the
groen Erads — apen to the shy -
provida natural light. The gardons are
just part of Cidade Jardin's sores of
grean space, which inclisde a large
roof garden with impressive views of
Sio Paulo's urban sprawl. & callection
of stylish cafas and resissrants
provides yof another place te unwind
within this sanciusry tha hardly lesls
like & shopping centre T Miteherm
Ehappinpoidadefardimihsf cam. b

banking criaig, New Yorkers reacted
hysberically because that's how Mow
Yorkers ahways react: Europeans becormsa
tatalistic. But Brazilians are optimistc.
s part of their psychological mould 1o
be crestive and fexible. Thay sea the
CFiaia 83 an opporiunity 1o balgasn o
8 betier doliar exchangn

Jereissali's focus is to keep iguatem
at the progressive end of the fashion
market. Mot 0o progressive — hegh-and
Bearifian shoppers ane still desply
bel-conscious = but carafully judged
He travels widely, picking up an trends
wEuling stores, masting fiares qn lashicn
attachés. "Brazilians like (o travel” he
says. They'ne curious. Ouwr customers am
abways looking for the new thing.

Happily for him, Brarifian customars
knap coming back for mone. We arg
optimisiic,” says S50 Paulo Fashion stylst
Chinra Gadaleta. "“We have fartitude and
we e to shop,' o
wWww.iguammi.corm. by



